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Before you can think out of the box, you have to start with 
a box. 

- Twyla Tharp, The Creative Habit 

You can design and create and build the most wonderful 
place in the world. But it takes people to make the dream 
a reality.

- Walt Disney



What makes a story immersive?
It can include...  

Technology: 
New ways of 
experiencing content 
that incorporate 3D, 
AR/VR, headset 
technology, etc. 

Art: 
Bringing artists and 
photographer’s work 
into the storytelling 
process to focus on the 
feel of a piece as much 
as the reporting 

Physical space: 
Opportunities that bring 
stories into theater 
experiences, public venues, or 
galleries to let the audience 
interact with others in a new 
way. 



Beginnings

Stereoscope
Smithsonian
(1860s)



You Are There 
with Walter Cronkite
 
CBS News
(1953)



Hunger in Los Angeles

Nonny de la Pena
(2012)



What does XR (“Extended Reality”) mean today ?

Augmented Reality Virtual Reality Mixed Reality 

Nancy Baker Cahill, Margin of Error Journalism 360 Conference Magic Leap + Royal Shakespeare Company



Virtual Reality



Augmented Reality 

The New York Times The New York Times Yahoo



Augmented Reality

Los Angeles Times + Yahoo Ryot Lab: BLM Murals in Los Angeles Scan me to put in your space!



Mixed Reality

Minority Report, 2002 Meta (Facebook) Metaverse, 2021



- Engage readers so they consume more content, leading to greater time spent and 
increased revenue

- Create opportunities for sponsored content and advertising integration   

- Help producers stay on top of new technology & prepare for the future 

 

Why consider XR for your newsroom?



Minimal investment: 

- Using existing libraries of 3D assets and open source software to supercharge existing content
- Training teams on photogrammetry using iPhone technology
- Including QR codes to share stories of all kinds more broadly

Mid-range  investment: 

- Supercharging podcast and other audio projects with spatial audio 
- Creating original 3D objects 
- Building out immersive content like special filters on Snapchat and Instagram that relate back to 

content on your site.

High investment: 

- Narrative long-form Virtual Reality content
- Exploring the Metaverse and new platforms 

OK, but how? And at what cost? 





Guidelines for explaining XR to readers

1. Provide context

2. Create a tutorial

3. Don’t feel bound to using technical descriptors

4. Be creative, try language that conveys something new 

without alienating newcomers!



- Washington Post: How to Dress for Space  
- Online Journalism Awards awards finalist
- Collaboration between fashion and technology sections of the paper
- 3D renders that integrate seamlessly on the page

 

- Los Angeles Times: Caste in California 
- Featured via QR code in Sunday L.A. Times 
- Nominated for Anthem Impact Awards
- Partnership between LA Times and Yahoo Ryot Lab 

- TIME Magazine: The March
- Full VR narrative experience that brings you to MLK speech at the March on Washington
- Premiered at Chicago’s Dusable Museum of African American History
- Lives as full digital exhibit on Time.com 

Favorite recent projects: 

https://www.washingtonpost.com/graphics/2019/business/immersive-space-suits-history-fashion-and-function/
https://www.yahoo.com/now/even-u-couldnt-escape-label-100045109.html
https://time.com/the-march/


Frontline/PBS report on Best Practices

http://apps.frontline.org/vr-report/

Experience on Demand

By Jeremy Bailenson 

https://www.amazon.com/Experience-Demand-

Virtual-Reality-Works/dp/0393253694

Stanford research project: Immersive 

Storytelling Through and Artist’s Lens

https://medium.com/jsk-class-of-2019/what-tal

king-to-artists-taught-me-about-immersive-jou

rnalism-93198b75844c 

Immersive Shooter
http://www.immersiveshooter.com/ 

Immerse.news
https://immerse.news/

Making Ethical Decisions for the Immersive Web 
(Mozilla) 
https://blog.mozvr.com/making-ethical-decisions/

Google News Lab audience experience report: 
“Storyliving”
https://newslab.withgoogle.com/assets/docs/storylivin
g-a-study-of-vr-in-journalism.pdf

Kent Bye’s Voices of VR podcast
https://voicesofvr.com/

Further reading

http://apps.frontline.org/vr-report/
https://www.amazon.com/Experience-Demand-Virtual-Reality-Works/dp/0393253694
https://www.amazon.com/Experience-Demand-Virtual-Reality-Works/dp/0393253694
https://medium.com/jsk-class-of-2019/what-talking-to-artists-taught-me-about-immersive-journalism-93198b75844c
https://medium.com/jsk-class-of-2019/what-talking-to-artists-taught-me-about-immersive-journalism-93198b75844c
https://medium.com/jsk-class-of-2019/what-talking-to-artists-taught-me-about-immersive-journalism-93198b75844c
http://www.immersiveshooter.com/
https://immerse.news/
https://blog.mozvr.com/making-ethical-decisions/
https://newslab.withgoogle.com/assets/docs/storyliving-a-study-of-vr-in-journalism.pdf
https://newslab.withgoogle.com/assets/docs/storyliving-a-study-of-vr-in-journalism.pdf
https://voicesofvr.com/


Thank you!

Laura Hertzfeld
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